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What Does CCA Do⁉
Programs:
★ ATI/ ADI: Alternative to 

Incarceration/ Alternative to 
Detention

★ Court Advocacy
★ Case Management
★ Mentorships
★ Education & Employment 
★ Substance Abuse Treatment
★ Sexual Health Education

The Center for Community 
Alternatives:
★ Provides alternatives to incarceration 

or detention for youth and adults in 
NYC, Syracuse and Rochester

★ Provides policy advocacy for criminal 
justice reform in NY State

★ Serves approximately 2,500 youth 
and adults annually

More info on the work advocacy CCA 
provides can be found at: 

http://www.communityalternatives.org
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https://www.facebook.com/communityalternatives

https://twitter.com/cca_ny

https://www.instagram.com/ccalternatives

http://www.communityalternatives.org/
https://www.facebook.com/communityalternatives
https://twitter.com/cca_ny
https://www.instagram.com/ccalternatives


Who are  
we?

Sexual Health Education 
Department: 
★ Sexuality Education
★ HIV & Hepatitis C Testing
★ Social and Restorative Justice 

Lens 
★ NYC Focus! 
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Why 
Instagram???
★ Second to Facebook, Instagram is the 

leading social media platform for 
young adults

★ 76% of American teens 13-17 use 
Instagram

★ IG has a growing Sexual Health 
Education community! 

https://www.instagram.com/ccasexed/
https://www.instagram.com/ccasexed/


CCA Dos + Don'ts
★ Think it Through
★ Your Actions Reflect CCA
★ Maintain Professionalism
★ Live by the Law
★ Be Respectful
★ Maintain Confidentiality
★ Understand HIPAA
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Ground Rules 
Post Rules:
★ Access to the Instagram 
★ Post Approval 
★ Final Edits
★ Have Fun! 

Presenter
Presentation Notes
Think it Through: Identify the purpose of your post,  who do you intend to reach (audience), the types of content you want to share, and the overarching image you wish to convey. Your strategy should help make decisions about the content you create, the tone you take, the types of subjects you cover, what you do not post, etc.Your actions reflect those of CCA: Please be mindful of the overall vision and mission of the parent agency when you post on any blogs or social media sites. Maintain Professionalism: Maintain appropriate boundaries on social media, as you would in the office setting. Keep this in mind when brainstorming posts. Live by the law: Do not post content that violates any federal or state laws and regulations. Obtain permission to use or reproduce copyrighted content.Be respectful: Avoid posting material that is profane, obscene, threatening, abusive, harassing, hateful, defamatory or embarrassing to another person or entity.  If there is any doubt at all about a certain post, picture or comment then check with the SHE staff! Avoid arguments. Avoid posting materials or comments that may be offensive, demeaning, inappropriate, threatening or abusive. Maintaining Confidentiality: Keep topics focused on matters of public record when speaking about CCA. Do not disclose confidential or private, non-public information.  Do not post photos, videos or information about others without their consent, including students, colleagues, clients, friends, family, etc.Understand the Health Insurance Portability and Accountability Act (HIPAA): When it comes to HIPAA and social media, the most important thing to remember is that social media content should NEVER include information that can be used to identify individual patients or their medical records. This kind of data is considered protected health information (PHI) under HIPAA. Common examples of social media HIPAA violations include: Sharing of photographs, videos or any form of Protected Health Information without written consent from a client. Soliciting health-related information, such as asking what type of medication someone is taking.Sharing of seemingly innocent comments or pictures, such as a photo from a workplace lunch that happens to have visible patient information in someone’s hands, in the background, etc.
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Social Media Plan Timeline
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WEEK: TOPIC OF THE WEEK: POSTS: GOALS: NEXT STEPS:

Week 1: 4.21 Orientation Intros & Earth Day .4.20? Social Media PP Brainstorm

Week 2: 4.28 April Awareness Campaigns Canva Training Draft Post 1 & 2 Prepare for Week 3

Week 3: 5.5 May Awareness Campaigns International Midwives Day? Draft Post 3 & 4 Prepare for Week 4

Week 4: 5.12 Hepatitis & Mental Health 
Awareness Month

International Day of Families? Draft Post 5 & 6 Prepare for Week 5

Week 5: 5.19 Fight Against Homophobia & 
Transphobia 

International Day Against 
Homophobia & Transphobia?

Draft Post 7 & 8 Prepare for Week 6

Week 6: 5.26 Choose What You Create Week Choose Two Topics! Draft Post 9 & 10 Prepare for Week 7

Week 7: 6.2 Pride & Men’s Health Awareness 
Month

HIV Long Term Survivors Day? Draft Post 11 & 12 Prepare for Week 8

Week 8: 6.9 Choose What You Create Week Choose Two Topics! Draft Post 13 & 14 Prepare for Week 9

Week 9: 6.16 End of Session Tribute Post Juneteenth? HIV Testing Day? Draft Post 15 & 16 Prepare for Week 10

Week 10: 6.23 Last Week! Review All Posts Discuss Learned Skills etc. Continue the WORK!



✨ STYLE ✨

Presenter
Presentation Notes
When incorporating style into posting on IG, it’s important to remember that there are many styles for posting on Instagram. Some accounts use specific color schemes, while others use a mix of words and photos to capture their style. We want the peers to consider the style they want to see and use for the CCA Sex Ed page.



🔑🔑 MESSAGING 🔑🔑

Presenter
Presentation Notes
Messaging is important to consider when thinking about the information and format of information you want to transmit to your followers. 

https://www.instagram.com/amazeorg/?hl=en
https://www.instagram.com/amazeorg/?hl=en
https://www.instagram.com/plannedparenthood/?hl=en
https://www.instagram.com/plannedparenthood/?hl=en
https://www.instagram.com/scarleteenorg/?hl=en
https://www.instagram.com/scarleteenorg/?hl=en
https://www.instagram.com/them/?hl=en
https://www.instagram.com/them/?hl=en


🔑🔑 MESSAGING 🔑🔑

Presenter
Presentation Notes
Messaging is important to think about for your overall page but also individual posts. The captions and hashtags you use, in addition to the incorporation of images, videos and text, speak volumes the message you want to send to your followers. 



Finding Our 
Voice 🎉🎉🎉🎉🎉🎉
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★ Who are we?  What are our values?
★ Know Your Audience: who will see our photos? and read our captions?
★ Show Personality + Write Like You Talk
★ Make the First Words Count! Start with the most important thing!
★ Keep Captions Relevant and Respectful 
★ Encourage Comments and Interaction

Presenter
Presentation Notes
In a time when there is a growing popularity of sexual health based Instagram accounts, finding OUR voice dictates our ability to demonstrate what we at CCA are uniquely adding to the conversation. We want the peers to keep this in mind, as they create posts, captions and hashtags, so that the values and mission of the CCA SHE dept are sufficiently translated to our IG audience in way that captures their attention, provides them with relevant information and makes them want to come back for more.



Submission Guidelines
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Template: Example: Due Dates:
★ Each post 

should be 
submitted for 
approval at 
least 1 week 
before post 
date!

Presenter
Presentation Notes
In effort to streamline the submission process, providing a template for the peers to follow, makes it easy to upload the IG post, the corresponding caption and the relative hashtags in a concise and easy to read process. Reminding them of deadlines and giving them adequate time to create posts before deadlines, provides them with added professional development skills. In such, they get to engage with social media posting, but in a professional format that keeps in mind that unlike some of their own personal accounts, there is a process for how things are posted onto our Sex Ed IG account.



What do you 
want to 
create!?
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Presenter
Presentation Notes
In light of there being a lot that goes into creating a IG post that represents the team, our organization and the ideas of the peers, the most important thing is they are able to add their voice and creativity to the process as much as possible. So, we end where it all starts, with asking “what do they want to create?”
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!! Thank You !!
Follow us on Instagram: @CCASexed

Olivia Cecchi 
ocecchi@communityalternatives.org

Shaquana Gardner 
ssgardner@communityalternatives.org

Presenter
Presentation Notes
Thank you for your time today! Questions, comments, suggestions?
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