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Objectives

1. Learn how youth are using social media currently

2. Identify risks and opportunities of adolescent social media use

3. Describe ways to help youth mitigate risks and maximize benefits of 

social media use
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People are more digitally 
connected than ever before
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The Digital Media Generation: Access

88% of teens have access to a computer

95% of teen have access to a smartphone

(Anderson & Jiang, 2018; Rideout & Robb, 2019)

Most kids have their own smartphone by  

age 11 (53%)

age 12 (69%)
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... but the digital divide is real.
Youth from higher-income households are more 

likely to: 

• have a computer

• have their own devices 

Youth from lower-income households are: 

less likely to use a computer 

more likely to use a phone for homework  

(Rideout & Robb, 2019; Rideout et al., 2022)
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The Digital Media Generation: Time

95% of teens (13 to 17) go online daily

45% go online “almost constantly” 

Amount of daily screen media use (not for school):

• Tweens: 4 hrs. 44 mins

• Teens: 7 hrs. 22 mins

(Anderson & Jiang, 2018; Rideout & Robb, 2019)
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Pause & Notice
What is your reaction? 
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The Digital Media Generation: Time

Amount of daily screen media use 

differs by socio-economic status:   

• Youth in lower-income

households spend more time 

on screen media 

(Rideout & Robb, 2019)
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The Digital Media Generation: Content

Online video viewing has doubled

• More than 2x as many youth watch in 2019

• Average viewing time has doubled

(Rideout & Robb, 2019)

Watching TV & videos, playing 
games, using social media are 
most common
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The Digital Media Generation: Content

Boys and girls have different 

preferences
Boys prefer games: video games, 

mobile games, console games

Girls prefer music, reading & TV 

Girls like & use social media more

(Rideout & Robb, 2019)

10



The Digital Media Generation: Mediation

Most young people are not tracking 

their screen time

(Rideout & Robb, 2019)

Neither are their parents!

More parents are monitoring content 

with apps or another tool
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Social Media are defined as…

“…forms of electronic 
communication (such as websites 
for social networking and 
microblogging) through which 
users create online communities to 
share information, ideas, personal 
messages, and other content (such 
as videos).”

https://www.merriam-webster.com/dictionary/social%20media 12



Social Media Use Has Increased

38% of tweens & 84% of teens use social media (2022)

Since the start of the pandemic:

(Rideout et al., 2022)

Use  (tweens)
Time (tweens & teens)
Enjoyment (tweens)
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Social Media 
Apps

TikTok use has 

surpassed Instagram 

and Snapchat among 

Gen Z in the last year

(Proulx, 2021)
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Popular Apps
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• Video-sharing social 
network 

• Short (music) videos
• Lip-syncing, 

dancing, other 
original content

• Filters, other editing 
• Duets, stitches 

• Likes, comments, 
direct messages

https://www.commonsensemedia.org/app-reviews/tiktok

What is it? 
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What is it? 
• Social network 
• Take, edit, share 

PHOTOS 
• Take, edit, share 

VIDEOS
• Filters

• Likes, comments, 
direct messages

https://www.commonsensemedia.org/app-reviews/instagram 17



What is it? 

• Messaging app
• Photos, texts, videos, calls 

(audio & video)
• Filters
• Snaps are “deleted” 
• Location sharing
• Stories
• Snapstreaks

https://www.commonsensemedia.org/app-reviews/snapchat 18



What is it? 

• Voice & text chat
• Designed for gamers to chat 

while playing
• Social network
• Join friends, servers, stage 

channels

https://www.commonsensemedia.org/app-reviews/discord
19



What do you think? 

PROS CONS
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Opportunities & Risks

21



Appeal of Social Media

Belonging

Inherent need meaningful relationships; 
Teens are just trying to connect with their 
peers

Growing up with limited freedom

Decreasing chances for socializing in person 
due to parental restrictions and highly 
scheduled lives

Identity formation

Showing different sides of the self;
Experimenting

(boyd, 2014; Livingstone, 2008)
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Appeal of Digital Media: Pandemic

• Having fun: 91%
• Keeping my mood up: 84%
• Staying connected with family & friends: 83%

• To learn & create outside of school
• To spend time socializing

23(Rideout, & Robb, 2021)



“Digital Natives” 
and 

“Digital Immigrants”

24



Lack of skill
navigating 
social media 
can make youth 
susceptible to:

Information overload

Content risks

Contact risks

Conduct risks

25(Smith & Livingstone, 2017)



How does digital media use impact well-being?

The Key Question
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“The popularity of this new past time among children has increased 
rapidly… This new invader of the privacy of the home has brought many 
a disturbing influence in its wake. Parents have become aware of a 
puzzling change in the behavior patterns of their children. They are 
bewildered by a host of new problems, and find themselves 
unprepared, frightened, resentful, helpless. They cannot lock out this 
intruder because it has gained an invincible hold of their children.”

- Azriel L. Eisenberg

Children and Radio Programs 
(1936)
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What’s worse for teen well-being:

Smartphone use or eating 
potatoes?

• (Orben & Przybylski, 2019)

Negative Effects on Well-
Being
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Negative Effects on 
Well-Being

• Effects on well-being depend on the 
interactions that occur:

• Negative interactions with 
friends (Davila et al., 2012)

• Cyberbullying, loss of sleep, and 
displacement of physical activity
(Viner et al., 2019)
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Positive Effects on 
Well-Being
• Online communication stimulates well-

being 
• Increases time spent with friends
• Increases quality of relationships

• Place for emotional relief 

• Receive social support and advice from 
friends

• Chatting on IM decreases emotional 
distress

(Dolev-Cohen & Barak, 2013; Valkenburg & Peter, 2007; Verduyn et al., 2017)
30

Active use à Wellbeing



Summary

• Youth digital and social media use is greater than ever before, 
increasing dramatically during the pandemic. 

• There are potential risks and benefits to adolescent social media 
use.

• Passive use is associated with negative outcomes and ACTIVE use is 
associated with subjective well-being. 
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How do we help?

BENEFITS

RISKS



Maximize Benefits & Minimize Risks

1. Teach & reinforce basic online safety
2. Promote media literacy
3. Promote engaged use
4. Communicate your boundaries for time & content
5. Model behavior
6. Monitor & mediate
7. Encourage conversations
8. Consider developmental stage

Talk and Listen! 
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Online Safety

Create digital 
boundaries

1
Follow the 

platform rules 
(age 13+)

2
Set privacy 

settings

3
Do not “friend” 

strangers

4
Think before 

you post
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THINK BEFORE YOU 
POST

BE NICE KINDNESS COUNTS, 
EVEN ONLINE

Emphasize Kindness and Respect



Review Platform Specific Safety Measures

~ $80

< $1
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TikTok Gifting



Review Platform Specific Safety Measures

~ $80

< $1
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Snapchat 
Location



Review Platform Specific Safety Measures

38

Instagram 
Default Public 

Account



Promote Media Literacy!
Core competencies of digital and media literacy: 

1. Access: Finding and using media and technology tools skillfully and sharing appropriate and relevant 
information with others;

2. Analyze & evaluate: Comprehending messages and using critical thinking to analyze message quality, 
veracity, credibility, and point of view, while considering potential effects or consequences of messages;

3. Create: Composing or generating content using creativity and confidence in self-expression, with 
awareness of purpose, audience, and composition of techniques;

4. Reflect: Applying social responsibility and ethical principles to one’s own identity and lived experience, 
communication behavior and conduct; 

5. Act: Working individually and collaboratively to share knowledge and solve problems in the family, the 
workplace and the community, and participating as a member of a community at local, regional, 
national and international levels.

(Hobbs, 2010, p. 19) 39



• Engaged (active) use: direct communication with friends

• Associated with increases in well-being

• Disengaged (passive) use: consuming information, browsing, playing 
games, passing time

• Associated with decreases in well-being

(Bessière et al., 2008; Burke et al., 2010; Verduyn et al., 2017)

Promote Engaged Use
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General Guidance
Time: No hard and fast rules!
• Family plan: no screens during meals or homework
• Balance: Sleep, physical activity, school, extracurriculars
• Use built-in screen time tools
Content: 
• Engage together: viewing, playing, creating
• Encourage active use: gaming, communicating, content creation
Model the behavior you want to see!



Be a good example!

Are you on your 
phone while you are 
talking with them?
Do you check your 
phone often while 
they are with you?



Monitor 
& 

Mediate
43



Know what 
youth are 

doing!

Physical space: Keep the computer in 
a common area, keep TVs or other 
screens out of bedrooms

Keep an eye on things virtually

Check ratings and preview content 
(apps/games)

Engage with media with youth



Parental 
Controls

Device-specific controls 

Third-party parental monitoring 
& control apps

In-app parental control features

Phone company family apps

Location tracking apps for 
parents



You won’t know everything 
that youth are doing!

And that is ok!



Encourage 
Conversations
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Talk about what youth are using and why

• What types of things do you need your phone for on a daily basis?

• What types of things do you find it useful/fun/joyful to post/share 
about?

• Likewise, what types of things do you find it unhelpful/ 
hurtful/damaging to post about?

• Which apps and sites are popular with your friends?
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Talk about what youth are using and why

• What times or situations is phone usage not appropriate?

• How long do you think you’d like to be on your phone for 
socialization each day?

• What time should screens be put away so we can get the rest we 
need?

• Where will you keep your phone overnight so it doesn’t disturb your 
rest?
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Analyze and 
evaluate 
content 
together

Use video, photos, and games to 
explain confusing situations and 
express feelings about difficult 
topics 
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Reflect on 
the  impact 
of media

• What kind of posts (that you see or 
create) make you feel joyful?

• Likewise, what kind of posts (that 
you see or create) make you feel 
upset?

• How does social media help you 
express yourself?

• What do you love creating online?
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Reflect on 
the  
impact of 
media

• Where do you go online for support?
• How do you experience a sense of 

competition on social media?
• How does social media feel like a tool 

for you?
• Where, online, do you feel fearful or 

insecure?
• How does social media challenge 

you?
• What do you love creating online?
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Developmental Appropriateness
Mediation at different stages
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Most importantly, talk --
and LISTEN -- to youth.
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Resources
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Social Media TestDrive Common Sense
https://socialmediatestdrive.org https://www.commonsense.org
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Curricula
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Teaching Kids to Be Smart About Social Media
https://kidshealth.org/en/parents/social-media-smarts.html

Talking to teens about social media
https://courtneyharriscoaching.com/talking-to-teenagers-about-social-
media/

Social media by age  
https://www.commonsensemedia.org/social-media/age/all

Social Media Rules for Tweens
https://www.commonsensemedia.org/social-media/what-are-the-basic-
social-media-rules-for-middle-schoolers

Social Media Rules for Elementary Kids
https://www.commonsensemedia.org/social-media/what-are-the-basic-
social-media-rules-for-elementary-school-age-kids-0
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Healthy Habits for TV, Video Games and Internet
https://kidshealth.org/en/parents/tv-habits.html?WT.ac=p-ra

How to keep up with social media apps 
https://www.commonsensemedia.org/social-media/how-do-i-keep-
up-with-the-latest-social-apps-and-sites-teens-are-using

Family Engagement Resources
https://www.commonsense.org/education/toolkit/family-
engagement-resources

Family Media Agreement  
https://www.commonsense.org/education/sites/default/files/tlr-
asset/document-common-sense-family-media-agreement.pdf
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Contact  Us!

Amanda Purington
ald17@cornell.edu
ald17@cornell.edu
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Diana Freed
dlf92@cornell.edu

@diana_freed
ald17@cornell.edu

Marisol DeLeon
md696@cornell.edu
ald17@cornell.edu
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